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About Innovation in Executive Education  
for Emerging Markets Summit 

India China America (ICA) Institute and Emory Executive Education are excited to co-present a top thought-leadership Summit 

for global executives and leaders. 

 

The Summit is an exclusive two-day dialog and thought leadership forum for leading regional and global executives who comprise 

of the chief learning officers, human resource leaders, chief operating officers and prominent practitioners from a diversity 

of companies and industries. It is intended to reveal implications of trends related to the impact of emerging markets on executive 

education.  

 

The Summit provides an important learning environment led by world class keynote speakers and includes interactive discussions 

moderated by industry insiders, and a special networking dinner reception. The Summit is aimed at a selective 100 senior leaders 

who are invited from around the world.  



KEY LEARNINGS FROM THE SUMMIT  
Robust peer-to-peer interaction, shared learning experiences, professional relationships 
and cutting edge programming 
 

Through the collaboration of Emory Executive Education and 

ICA Institute and the leadership of our world class speakers, 

attendees will be immersed in an exclusive two-day 

educational environment focused on the development and 

advancement of the global executive and global organization. 

Attendees will learn:   

 

Â The relationship of cultural and leadership practices of 

advanced and emerging nations  

Â The impact of emerging countries on the future of executive education  

Â The emerging model of executive learning and development ï social versus formal learning  

Â The essential fusion of western and eastern cultures for the 21st century global enterprise  

Â Specific cultural and business practices in China and India  

Â Global best practices for participating in the emerging non-governmental sector in China 

 

TOP ABSTRACTS 
Â Emerging Markets & the Future of Executive Education 

Â Worldwide Talent for Emerging Markets 

Â Strategic Application of Executive Development 

Â Innovative Training Initiative and Partnership 

Â Complex Challenges Amidst Todayôs Enormous Global Economic Uncertainty 

Â Addressing the Talent Shortage in China 

Â Transformation of Learning and Development 

Â Leadership Development through Executive Coaching for the Emerging Markets 

 

SEMINAR LEADER & KEY NOTE SPEAKER 
DR. JAGDISH N. SHETH, PH.D. is the Charles H. Kellstadt Professor of Marketing at Goizueta Business 

School of Emory University. He is an internationally recognized business consultant whose client list includes 

AT&T, BellSouth, Ford, GE, Motorola, Square D, Whirlpool, and Sprint. He has published many books 

including the most recent release, Chindia Rising.  
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KEYNOTE SPEAKERS AND PRESENTERS 
Leading scholars, global executives, top experts and world class advisors lead and 
guide the interactive discussions  

BILL WIGGENHORN is Vice-Chairman of Global Edu-Tech Management Group (GEM), and Co-owner and Principal 

of MainCaptiva Limited Partnership. Bill is an acknowledged expert in the fields of training and development, executive 

and leadership development, e-learning, marketing, and business strategy. 

As leader of TRIAXIA ôs Team Practice, DAVID THIEL brings nearly two decades of corporate experience working with 

both large and small manufacturing, retail, and service companies. Davidôs consulting experiences includes a unique 

list of For Profit and Nonprofit clients, both nationally and internationally and primarily in talent development, 

collaborative workgroups, and enterprise learning  

JIM BOLT, selected by the Financial Times as one of the top experts in executive/leadership development, is President 

of Bolt Consulting, which specializes in Strategic Executive Development. His firm creates innovative custom-designed 

development experiences that build the executive capabilities needed to achieve an organizationôs vision, live its 

values, successfully address its critical business challenges, and accelerate the execution of its strategy. Linkage, Inc. 

named Jim one of the top 50 Executive Coaches in the World.  

DR. CARLOS ARRUDA is Professor of Competitiveness and Innovation, Director of International Relations and 

Coordinator of the Innovation Centre at Fundação Dom Cabral (FDC) in Brazil. At FDC, from 2001 through 2006, 

Carlos served as the Dean for Research and Development and Associate Dean for Finance. Carlos is Chairman of 

UNICON, a member of the World Economic Forum (Switzerland) Council on Diversity, and serves on the Technical 

Board of the Instituto Venturus (Brazil).   

As Managing Director and Practice Leader for RHR Internationalôs Atlanta office, DR. PAUL WINUM has been working 

to help organizations function more effectively for more than 25 years. His consulting experience ranges across the 

spectrum of RHR services areas including change management, pre-merger due diligence, post-merger integration, 

executive coaching, team building, and organizational development. In 2007, the Fellows Committee of the American 

Psychological Association elected Dr. Winum as a Fellow of the Society of Consulting Psychology.   

JEANNE MEISTER is an internationally recognized leader in creating innovations in the operation and management of 

an enterprise learning function. Jeanne is an accomplished senior executive with more than 25 years of experience 

spanning the areas of corporate branding and marketing, human resources talent management, and enterprise 

learning.  

For the last decade, MARSHALL GOLDSMITH is a world authority in helping successful leaders achieve positive, 

lasting change in behavior: for themselves, their people, and their teams. Marshall is a prolific author whose books 

include What Got You Here Won't Get You There, a New York Times best seller, Wall Street Journal #1 business book 

and Harold Longman Award winner for Business Book of the Year. He has been recognized as one of the world's 

leading executive educators and coaches in BusinessWeek, the Economist, Forbes and The Times of London.   
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QUALITY OF ATTENDEES  

The following list is a sample of the organizations invited to participate at the Summit. In addition to a heightened global 

awareness, each attendee will benefit from robust peer-to-peer interaction, shared learning experiences, and professional 

relationships that will continue beyond the summit. To ensure an intimate learning environment, attendance will be limited 

to 100 senior leaders.  

 

 

REGISTRATION  

Emory Executive Education and ICA Institute have made every effort to ensure the greatest value for the lowest possible 

cost to its attendees. We realize that, regardless of the economic environment of 2009, organizations must find cost 

effective ways for developing and retaining talent to compete in the global marketplace.   

  

The Summit registration includes all speaker sessions, facilitated break-out sessions, Thursdayôs dinner reception, Fridayôs 

breakfast and lunch, and all breaks at Goizueta Business School. The Summit fee does not include additional meals, 

lodging, or transportation.   

  

Please visit the Summit website to register and learn more about accommodations and other logistical details.  

www.emoryexeced.com/ica-execed 

Accenture, Ltd.  

American Cancer Society  

Aquilex  

AT&T Corporation  

Burger King Corporation  

Campbell Soup Company  

Cargill Inc.  

Cisco Systems, Inc. 

The Coca-Cola Company  

Colgate Palmolive Company  

Cox Enterprises, Inc.  

Delta Airlines, Inc.  

The Dow Chemical Company  

The Estee Lauder Companies, Inc.  

Exxon Mobile Corporation  

Federal Express Corporation 

General Electric Company  

General Mills Corporation  

Genuine Parts / NAPA  

Google, Inc.  

H.J. Heinz Company  

Hewitt Associates, Inc.  

Intercontinental Hotels Group  

ING Americas 

Marriott International, Inc.  

The McGraw-Hill Companies, Inc.  

Merck & Company, Inc.  

Nordstrom, Inc.  

Ogilvy & Mather Worldwide, Inc.  

Rockwell Collins, Inc.  

Sprint Nextel Corporation  
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SUMMIT BRAND SPONSOR PROGRAM  
 

Sponsors gain brand exposure and communicate their leadership positions to Summitôs exclusive attendees and industry 

decision makers through a powerful combination of marketing campaigns, print advertising, on-site material distribution and 

signage, and program exposure. Brand sponsorship is open to technology, service, investment,  human resource and 

executive education firms, and high-end consumer brands (airlines, hotels, beverages, apparel, etc.).  

 

To find out how your company can join Innovation in Executive Education for Emerging Markets Summitôs distinguished 

group of sponsors, and/or to discuss in-kind sponsorship opportunities contact: 

 

Anitha Vadavatha 

Director of Strategic Initiatives 

India China America (ICA) Institute 

678-596-5573/ anitha.vadavatha@icainstitute.org 

animac267@gmail.com 

. 

Summit Partner Sponsor  
Participation in special session(s) wherein participants discuss anticipated needs and issues relative to high change arenas 

including technology, publishing, positioning, and recruiting 

Advance recognition on 

Â Event invitations and promotional materials 

Â ICA Institute and Emory websites 

Â Program materials 

Follow-up communications with registrants 

Promotion opportunity at registration, in program materials, opening session visuals, and participant name badges 

Chair panel discussions and/or introduce presenters 

Ability to submit presentation material and/or topics for consideration 

Ability to nominate candidates for presentations 

Opportunity to provide branded give-away items to attendees 

Two free admissions to the event for patron or partner use 

Opportunity to be primary sponsor for summit events 

 

Summit Champion Sponsor  
Â Advance recognition on  

Event invitations and promotional materials  

ICA Institute and Emory websites  

Program materials  

Â Opportunity to provide branded give-away items to attendees  

Â One free admission to event for patron or partner use  
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Unique Opportunity to Influence Key Decision Makers 
The following opportunities are made available to our patron- and champion-
level sponsors to increase their visibility as supporters for the Summit: 

Sponsorship Opportunity Cost 

Plenary Session (3) $2,500 

Daily Wrap-up (application and integration) with Full Group (2) $2,500 

Breakout Session (2) $1,500 

Dinner Reception $5,000 

Luncheon with Keynote (1) $2,000 

Breakfast (1) $1,000 

Refreshment Break (3) $1,000 

Conference Business Center (2) $1,000 

Conference Summary Journal (1) $1,000 

** In-kind sponsorship benefits to be determined based upon the level of support provided  

$495 (25)* 

$1,000 (7) 

$1,500 (2) 

$2,000 (1) 

$2,500 (5) 

$5,000 (1) 

$0 

$1,000 

$2,000 

$3,000 

$4,000 

$5,000 

Participant Promoter Supporter Presenter Partner Investor

Opportunities

* $495 ParticipantðNeed to Apply; 25 spaces available for qualified applicants 
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SUMMIT AGENDA  
Thought provoking dialogue, interactive discussions, and an incredible 
opportunity to connect and build relationships with peer industry leaders 

Thursday, August 27, 2009 

1:00 to 1:15 pm Welcome - Dr. Jagdish Sheth  

1:15 to 2:00 pm Jag Sheth, Emerging Markets and the Future of Executive Education  

2:00 to 2:45 pm Bill Wiggenhorn, Worldwide Talent for Emerging Markets  

2:45 to 3:00 pm Break  

3:00 top 3:45 pm David Thiel, Innovative Training Initiative and Partnership  

3:45 to 4:45 pm Break-Out Discussions  

4:45 to 5:45 pm Interactive Wrap Up ï Jag, Bill, and David  

6:00 to 8:00 pm Dinner Reception  

Friday, August 28, 2009 

8:00 to 8:45 am Jim Bolt, Strategic Application of Executive Development  

8:45 to 9:30 am Carlos Arrudas, Complex Challenges Amidst Todayôs Enormous Global Economic Uncertainty  

9:30 to 10:30 am Break-Out Discussions  

10:30 to 11:30 am Interactive Wrap Up ï Jim and Carlos  

11:30 am to 1:00 pm Lunch  

1:00 to 1:45 pm Paul Winum, Addressing the Talent Shortage in China  

1:45 to 2:00 pm Break  

2:00 to 2:45 pm Jeanne Meister, Transformation of Learning and Development  

2:45 to 3:00 pm Break  

3:00 top 3:45 pm Marshall Goldsmith, Leadership Development through Executive Coaching for the Emerging Markets  

3:45 to 4:45 pm Interactive Wrap Up ï Paul, Jeanne, and Marshall  

4:45 to 5:45 pm Closing ï Jag Sheth  
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SPONSORS AND PARTNERS 
We thank our esteemed Institutional Investors and Summit Partners 

 

 

Academic Partners  

 

 

 

 

 

 

Summit Presenters  

 

 

 

 

 

 

Summit Supporters  
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