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THE LEGACY OF ROBERTO C. GOIZUETA

Goizueta Business School is honored to take its name from
Roberto C. Goizueta. Mr. Goizueta, an innovative and
influential business leader, served as chairman and chief
executive officer of The Coca-Cola Company from 1981 until
his death in 1997. Hailed by The Wall Street Journal as “one of
the most highly regarded CEOs in America,” Mr. Goizueta
worked hard to demonstrate a level of personal and
professional courage throughout his lifetime. This commitment
has made him one of the most respected business leaders of the
20th century.

Roberto C. Goizueta was born in Havana in 1931. He moved to the United States where he
taught himself English by going to the movies at night and studying at a Connecticut prep
school. In 1953, he graduated from Yale University with a degree in chemical engineering. Back
in Cuba, Mr. Goizueta accepted a job with the Havana subsidiary of The Coca-Cola Company.
Eventually in 1961, the Goizueta family left Cuba with a suitcase, $40 in cash, and a dream.

Mr. Goizueta’s vision serves as the inspiration and momentum behind Goizueta Business
School’s mission: to develop “Principled Leaders for Global Enterprise” who can create value for
their companies and for the world. Not only was he a great leader for the employees and
shareholders of The Coca-Cola Company, but he also was very committed to improving
business in general. His challenge for us here is to “not teach business the way it is, but the way
it will be.”

GOIZUETA LEGACY
| www.goizueta.emory.edu/legacy |

THE GOIZUETA FOUNDATION

In 1992, Roberto C. Goizueta established the Goizueta Foundation to provide financial
assistance to educational and charitable institutions that empower individuals and families
through educational opportunities to improve the quality of their lives.

The Foundation’s commitment to the continued growth of Goizueta Business School culminated
in a $35 million building addition, dedicated in September 2005. Today, Mrs. Olga C. de
Goizueta carries on her husband’s legacy by serving on the Emory Board of Trustees.

GOIZUETA FOUNDATION
| www.goizuetafoundation.org |




THE DOCTORAL DECISION

FROM THE DEAN

To make a commitment to pursue a PhD is a life-changing experience. It takes a special person,
willing to commit to pursuing knowledge at the very highest levels of rigor. The potential
rewards though, in both personal satisfaction and career impact, are well worth the effort and
accrue only to those few with the passionate commitment to the academic ideals of research and
teaching. Your choice of where to pursue your education is one of the most important decisions
you will make. Don’t settle for anything less than a great institution that offers you access to
top scholars as well as a supportive community of students, faculty, and staff. Your learning
environment will have a huge impact on your success.

Goizueta Business School is one of the great institutions of business learning and offers a
uniquely supportive culture. We have a demonstrated history of success with our leading
academic programs at all levels. We have a faculty with great distinction in their respective
fields who have made personal commitments to the success of our PhD candidates. We are a
business school that has risen dramatically through the ranks to achieve international status as
a top 20 business school, and we aspire to even greater heights. The growing prestige of our
faculty has been one of our greatest successes, and we continue to recruit the best from around
the world.

At the Goizueta Foundation doctoral program, you will have the opportunity to grow as part of
an intimate community of scholars. We are committed to limiting the program to only the few
very best candidates and to providing the highest support in resources. We commit to giving you
the best education possible and to supporting you in both your studies and your career
aspirations. Ultimately, your success will be determined by your efforts. I assure you that you
will not find a better environment to pursue your education.

We invite you to consider doctoral education at Goizueta Business School.

Lawrence M. Benveniste, PhD
Dean, Goizueta Business School

Asa Griggs Candler Professor of Finance

WHY GOIZUETA

Program Objectives & Qverview

It’s not an easy decision. You have decided to go to a graduate school of business and to pursue a
life of scholarship and learning. You are seeking a doctoral program that does more than prepare
you for a life’s work. You want intellectual stimulation, the opportunity to study and collaborate
with motivated students and faculty who make a difference — scholars who are excited about the
changes in our world and want to understand and shape the forces at work in the economy. One
important goal of the Goizueta Foundation doctoral program is to educate the next generation
of business academics — leaders whose research and teaching will influence future scholarship

at the best business schools in the world. We are committed to preparing our doctoral students
to conduct innovative and significant research, to publish in the top academic journals of their
disciplines, and to teach bright students effectively and passionately.

The School

Goizueta Business School has a collaborative environment in which faculty inspire students to
ask important questions and to study new business phenomena. We are a small faculty; our
doctoral program is designed to be personal and individualized. Even though the program is
organized into areas of specialization, we seek to encourage scholarly exchanges and research
collaboration across disciplines.

The University

Collaboration does not stop at the walls of the business school building. We believe doctoral
education must be connected to the university as a whole and that students should be exposed
to contemporary thinking in multiple disciplines, including economics, sociology, psychology,
political science, and statistics.

The City

And then there is the city of Atlanta — a vibrant entrepreneurial hub and home to the fourth largest
concentration of corporate headquarters in the country. As the economic capital of the Southeast,
the capital of the state, and one of the fastest growing technology centers in the nation, Atlanta
provides students with many opportunities to study current business problems and practices. We
have close ties to the local business community, and our doctoral students are expected to take full
advantage of the resources of the city in their research and education.

WHY GOIZUETA
www.goizueta.emory.edu/phd/whygoizueta |




THE DOCTORAL DECISION -

FROM THE ASSOCIATE DEAN & DIRECTOR OF DOCTORAL STUDIES

Welcome!

I’m so glad you’re considering Goizueta Business School and the PhD program. Applying to a
doctoral program is the first step in committing your life to the discovery and dissemination of
new knowledge.

Goizueta is among the top business programs in the country. We have the track record,
undergraduate- and masters-level programs that rank in the top 20 nationally, and we have the
resources of Emory University, a major world-class research institution. We seek doctoral
students with superior intelligence, a strong work ethic and a desire to take positions on the
faculties of the best business schools in the world. Our doctoral program is highly selective and
enables a small and closely knit environment that promotes interaction between students and
faculty.

When reviewing your application, our faculty favor candidates with high GMAT scores,
rigorous academic preparation, strong letters of recommendation and a Statement of Purpose
that shows intellectual curiosity, enthusiasm, and commitment. We receive hundreds of
applications from well-qualified PhD aspirants. From this large pool of candidates, we choose
those that best match our faculty’s talents and expectations. So please apply early to allow us
sufficient time to carefully evaluate your application.

Grace Pownall, PhD
Associate Dean & Director of Doctoral Studies
Professor of Accounting

ADMISSIONS

The Goizueta Foundation Doctoral Program in business is highly selective and our goal is to
provide a closely knit environment that promotes intense scholarly interaction between students
and faculty.

Strong candidates will have backgrounds relevant to their chosen area of study. For example:
® Marketing candidates may have prior course work in psychology, sociology, engineering, the

sciences or marketing, as well as training in basic statistics.

¢ Organization & Management candidates may have prior coursework in economics, sociology or
psychology, as well as practical experience in management.

¢ Accounting and Finance candidates may have prior coursework in economics or engineering and
demonstrated skills in quantitative methods.

¢ Information Systems candidates may have prior coursework and practical experience in computer

programming, computer science, cognitive science, or aspects of systems design and implementation.

Applications from outstanding students with more eclectic backgrounds, however, are also welcome.

Candidate Requirements:
¢ Bachelor’s degree from an accredited university or college (a masters degree is not necessary).

¢ Have taken the Graduate Management Admissions Test (GMAT). Although there is no minimum
score requirement, a good performance is weighted heavily by the faculty. Successful applicants tend
to have overall scores in the 90th percentile or higher; the average GMAT score of recent admits has
been approximately 726. The Graduate Record Exam (GRE) is accepted, but not preferred.

e Foreign applicants must also take the TOEFL exam.

e Letters of recommendation that highlight a candidate’s research potential, a commitment to
scholarly endeavor, and an academic lifestyle also play an important role for consideration.

® Meet the requirements of Emory’s Graduate School of Arts & Sciences.
As the application process can take some time, we encourage you to apply as early as possible.

Online applications are strongly encouraged. Personal interviews will be conducted with selected
candidates as part of the admission process.

ADMISSIONS

| www.goizueta.emory.edu/admissions |




The PhD in Information Systems (IS) is offered through the Information Systems and Operations
Management area of Goizueta Business School. Information is a core concept in business, and
information systems embody the essential processes that transmit, translate and transform
information within and between businesses. The program focuses on these phenomena from

the standpoint of management practice, enterprise opportunity and market possibilities. It is

a rigorous but flexible program that prepares students to obtain faculty positions at leading
academic institutions.

Doctoral students must demonstrate strong interdisciplinary research skills as well as excellence
in teaching. Early and continuously in their program, doctoral students work closely with faculty
to acquire and demonstrate these capabilities. All doctoral students in this program take the

IS PhD core courses which focus on specific theories, research methods and current issues in
Information Systems research.

Leading figures in the field are invited to Emory to interact with PhD students and exchange
ideas. Additional coursework and seminar options in management, economics, marketing,
organizational science, cognitive science, sociology, and computer science are offered through
the Goizueta Foundation doctoral program and other schools at Emory. In addition, doctoral
students may participate in PhD seminars offered collaboratively with a select group of leading
research universities.

The IS doctoral faculty includes leading researchers in their respective areas, publishing in

such notable journals as the Information Systems Research, MIS Quarterly, Management
Science, Cognitive Science, and Organizational Science. Members of the faculty play, or have a
history of playing visible roles on the editorial boards of leading journals such as Information
Systems Research, MIS Quarterly, Organizational Science, and Journal of Computational and
Mathematical Organization Theory. Furthermore, the IS faculty has close ties with organizations
in Atlanta and beyond, serving as consultants, collaborating with research and holding corporate
board memberships.

www.goizueta.emory.edu/phd/is

Maryam Alavi, John & Lucy Cook Chair in Information Strategy | PhD, Ohio State University
Professor Alavi’s research focuses on knowledge management, technology-mediated learning, and
e-business systems and process design.

Benn R. Konsynski, George S. Craft Professor of Information Systems and Operations Management | PhD,

Purdue University

Professor Konsynski’s research focuses on patterns of digital commerce, including authentication and
attestation, electronic markets, interorganizational systems, digital receipts and document exchange services.

Michael Prietula, Professor of Information Systems and Operations Management | PhD, University of Minnesota
Professor Prietula’s research is on human-technology interaction, artificial intelligence, security risk, and
computational modeling of groups, organizations and societies of agents.

Elliot Bendoly, Associate Professor of Information Systems and Operations Management | PhD, Indiana University
Professor Bendoly’s interests include the alignment and codependency in operations and IT strategy, ERP,
e-commerce inventory strategies and availability implications.

Anandhi Bharadwaj, Associate Professor of Information Systems and Operations Management | PhD, Texas A&M
Professor Bharadwaj’s research interests are organizational impacts of information technology, business
value of IT, Internet commerce and the effects of knowledge management technologies.

Ramnath K. Chellappa, Associate Professor of Information Systems and Operations Management | PhD, University of
Texas at Austin

Professor Chellappa’s interests are in the areas of digital product pricing under piracy, design of incentives
for online personalization in the presence of privacy concerns and online pricing and competition in the
U.S. airline industry.

George Easton, Associate Professor of Information Systems and Operations Management | PhD, Princeton University
Professor Easton’s research interests include quality management and statistical methodology.

Richard Metters, Associate Professor of Information Systems and Operations Management | PhD, University of North
Carolina-Chapel Hill
Professor Metters’ research focuses on operations management in the service sector and inventory management.

Michael I. Parzen, Associate Professor of Information Systems and Operations Management | DSc, Harvard University
Professor Parzen’s research interests include statistical computing, robust estimation and survival analysis.

Eve Rosenzweig, Associate Professor of Information Systems and Operations Management | PhD, University of North
Carolina-Chapel Hill

Professor Rosenzweig’s research interests include supply chain strategy, global business-to-business (B2B)
operations and empirical research methods.

Diwas KC, Assistant Professor of Information Systems and Operations Management | PhD, The Wharton School,
University of Pennsylvania

Professor KC’s research focuses on service operations, healthcare operations, econometric modeling,
empirical industrial organization, and capacity and quality management.



The PhD Marketing program balances solid grounding in the fundamentals of marketing with the

flexibility to customize according to individual student interests. Students are expected to take
required courses on substantive research as well as the tools for conducting research, in addition
to electives from any number of Emory University’s other programs. Students will be part of an
intellectually stimulating and demanding environment that requires participation in seminars by
other students, faculty, and visiting faculty. Students are encouraged to develop original ideas,
collaborate on research projects and present work at major national conferences. The Marketing
program seeks to attract highly intelligent students with a strong work ethic, intellectual
curiosity, initiative, and the determination to succeed.

The Marketing faculty places a strong emphasis on strategy. The primary research orientation of
most faculty in the area revolves around making rigorous conceptual and theoretical advances

and empirically testing theories in the strategy area. Their aim is to do research that is distinctive,

powerful, and actionable. Several faculty members have received “best paper” awards for
research published in the Journal of Marketing, the oldest and most cited scholarly marketing
journal, as well as the prestigious Journal of Marketing Research. The award-winning articles
focus on diffusion of technology innovations, market structure, market-based assets, building
customer- and market-focused organizations, marketing strategy making, and evolution of
customer preferences in new markets. Faculty members play visible roles in the editorial boards
of leading journals and in national academic conferences.

www.goizueta.emory.edu/phd/marketing

Doug Bowman, Professor of Marketing | PhD, University of Pennsylvania
Professor Bowman is empirically investigating the effects of competition on marketing strategy and the
effects of marketing mix variables as they relate to long-term marketing effectiveness.

Jagdish Sheth, Charles Kellstadt Professor of Marketing | PhD, University of Pittsburgh
Professor Sheth’s interests are changing demographics, customer-centric marketing, marketing theory, and
competitive market structures and strategy.

Rajendra K. Srivastava, Goizueta Chair in Marketing & Digital Commerce | PhD, University of Pittsburgh
Professor Srivastava’s interests include driving growth and shareholder value via processes that create
value for customers, and by leveraging marketing-based assets (value networks).

Sundar Bharadwaj, Professor of Marketing | PhD, Texas A&M University
Professor Bharadwaj’s interests are in conducting theoretical and empirical research on the performance
implications of marketing strategy.

Sandy Jap, Professor of Marketing | PhD, University of Florida

Professor Jap’s research is in business-to-business marketing, channel management and electronic commerce.

Edgar Leonard, Associate Professor of Marketing | PhD, Oklahoma State University
Professor Leonard’s interests are in marketing planning and strategy and market research.

Ryan Hamilton, Assistant Professor of Marketing | PhD, Northwestern University

Professor Hamilton’s research focuses on judgment and decision making, consumer choice, information
processing, price image, visual information processing and consumer mindsets.

Ashish Sood, Assistant Professor of Marketing | PhD, University of Southern California
Professor Sood’s research interests include radical innovation and technology management, new product
growth and market entry, and financial analysis.

Manish Tripathi, Assistant Professor of Marketing | PhD, Northwestern University
Professor Tripathi’s research focuses on multi-channel strategies, market structure and entry, structural
models and Bayesian statistics.

Sriram Venkataraman, Assistant Professor of Marketing | PhD, Cornell University

Professor Venkataraman is interested in research of empirical industrial organization, classical and
Bayesian analysis of household purchase behavior, dynamic structural models, channel choice, category
management, and the hospitality and entertainment industry.



We live in a society where organizations are the engines of technology and social innovation,
the foundations of careers, and the bases of social diversity. The study of organizations is at the
cutting edge of the social sciences — a multi-disciplinary endeavor that draws on the disciplines
of psychology, social psychology, sociology and economics. The discipline utilizes a wide array
of research techniques, including experiments, longitudinal event history analysis, computer
simulations, survey questionnaires, case studies, and qualitative or ethnographic methods.

The Organization & Management (O&M) program prepares students for research and teaching
careers in three major areas: organization theory, organizational behavior, and strategic
management. Doctoral study in O&M provides students an opportunity to synthesize theory and
practice, pursue cutting-edge research, and cultivate teaching skills. The program also draws on
scholars in the departments of Anthropology, Sociology, Political Science, and Economics. Students
should have previous coursework in math (calculus, real analysis, linear algebra), statistics/
econometrics, sociology, economics, and/or psychology depending on their disciplinary interests.

The O&M faculty study a wide range of topics, from micro-level individual perceptions

and capabilities to more macro-level phenomena such as the behaviors and performance

of organizations, industries, and institutions. They have an active program of research and
publication in the leading journals in management as well as the reference disciplines of
psychology and sociology, including a history of visible roles in the Academy of Management,
and publishing in and serving on the editorial boards of leading journals such as Academy of
Management Journal, Academy of Management Review, Administrative Science Quarterly,
Organization Science, American Journal of Sociology, Journal of Applied Psychology, and
Strategic Management Journal.

www.goizueta.emory.edu/phd/om

Anand Swaminathan, Goizueta Chair & Professor of Organization & Management | PhD, University of California-Berkeley
Professor Swaminathan’s research focuses on organizational theory and strategy, industry evolution,
small-firm strategies, organizational change and its consequences, interoganizational and social networks,
innovation and competition, and market entry.

Robert Drazin, Professor of Organization & Management | PhD, University of Pennsylvania

Professor Drazin’s interests include all aspects of organizational theory, most specifically the design of
organizations, contingency theory, organization change, organization innovation, and the management
of creativity.

Robert Kazanjian, Professor of Organization & Management | PhD, University of Pennsylvania
Professor Kazanjian’s interests focus on the growth and development of technology-based new ventures,
the management of technology in large, complex organizations, and on large-scale strategic change.

L.G. Thomas, Professor of Organization & Management | PhD, Duke University
Professor Thomas’ research focuses on the overlap between strategic management and government
industrial policy.

Maura A. Belliveau, Associate Professor of Organization & Management | PhD, University of California-Berkeley
Professor Belliveau’s research interests include career attainment, employment discrimination,
compensation/pay equity, gender and diversity in organizations, negotiation, social influence in
organizations, organizational justice, and procedures/distributive fairness.

Russell Coff, Associate Professor of Organization & Management | PhD, University of California-Los Angeles
Professor Coff’s research focuses on sustainable competitive advantage and knowledge-based assets, mergers
and acquisitions involving human asset-intensive firms, and creating value in a multi-business firm.

Rich Makadok, Associate Professor of Organization & Management | PhD, University of Pennsylvania
Professor Makadok’s research interests include empirical applications of evolutionary and resource-based
theories of the firm, the sustainability of competitive advantage, and product innovation.

Giacomo Negro, Associate Professor of Organization & Management | PhD, Bocconi University
Professor Negro’s research includes organizational theory, organizational ecology, social categorization
and identity, and cultural and creative industries.

Peter W. Roberts, Associate Professor of Organization & Management | PhD, University of Alberta
Professor Roberts’ interests include relationships between innovation and firm-level performance,
intangible assets in evolution of firm performance, and organizational reputation and identity.

Jill Perry-Smith, Associate Professor of Organization & Management | PhD, Georgia Institute of Technology
Professor Perry-Smith’s interests include the effects of informal social networks on creativity and the
impact of work-life initiatives on firm and individual performance.

Christopher Rider, Assistant Professor of Organization & Management | PhD, University of California-Berkeley
Professor Rider’s research focuses on organizational theory, economic sociology, networks,
entrepreneurship, and private equity.
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Note: Most doctoral seminars are offered every other year. The sequence of courses taken by a student would depend on the timing of his or her
admission in the two-year cycle. The doctoral curriculum is subject to periodic review and revision.



EMORY UNIVERSITY RESOURCES -

Goizueta students are part of Emory University, one of the finest institutions of higher learning
in the world. Founded in 1836, Emory is a top 20 national research university that is recognized
for its outstanding professional schools, as well as its liberal arts college and superior healthcare
system. Our students have access to state-of-the-art libraries and resources as well as a
worldwide network of affiliated institutions, such as The Carter Center, EmTech Biosciences,
Yerkes National Primate Research Center, and the Centers for Disease Control and Prevention.

Emory University Libraries

Goizueta doctoral students have access to a collection of over 2.8 million volumes located
throughout all of Emory’s campus libraries, and virtual access to more than 200 cross-
disciplinary desktop electronic sources. The library system is among the top 25 in the nation.
Housed within the main library (Woodruff Library) is the Goizueta Business Library, whose staff,
as well as print and electronic resources, serve the school’s student and faculty research, learning,
and teaching needs.

Goizueta Business Library

The Goizueta Business Library’s collection includes over 8,000 business print titles and numerous
specialized business databases, all directly linked to Goizueta’s teaching and research. Electronic
journal gateways provide virtual access to an impressive collection of accounting, finance,
information systems, marketing, and management-related academic research publications. These
include JSTOR, Inform, ISI Web of Knowledge, Journals@OVID, Science Direct, and Wiley.

The Goizueta Business Library’s team offers a number of services exclusively for the school’s
doctoral students, including a personalized Table of Contents alerting service, an electronic
working papers series, and individualized one-on-one research consultation and training
opportunities. Emory’s larger library system provides access to hundreds of database collections
of full text and abstract documents, bibliographic citations, and numeric data. Many of these
databases are accessible through the university’s Information Gateway.

All of Emory’s libraries are known for excellence in customer service, including customized
consultations, training, and interlibrary loans. All services are provided on a no-fee basis to
students and faculty. Goizueta students also have access to the holdings of the GETS (University
of Georgia, Emory, Georgia Tech, and Georgia State University) consortium of libraries,
expanding resource access beyond the boundaries of Emory.

EMORY LIBRARIES
| www.emory.edu/libraries |

Goizueta School Computing Resources

Goizueta’s Business Information Services department offers access to a number of key databases,
including COMPUSTAT, CRSP, IBES, SDC, and TEN. The Information Services department
offers support for the management of databases, electronic data gathering for the development of
custom databases for specific research questions, computation and simulation of specific models,
and programming. Faculty and doctoral students requiring heavy computational assistance have
access to dedicated research servers running the UNIX operating system.

SAS, STATA, SPSS, and other statistical and simulation applications are available in desktop and/
or mainframe versions. The school also houses a Computer Information Center with a full-time
professional staff, networked computers, laser printers, and multimedia development hardware.

Knowledge@Emory

Goizueta offers researchers an opportunity to showcase groundbreaking research through
Knowledge@Emory, an online resource that shares knowledge with businesses and thought leaders
internationally. Information is catalogued and integrated with the Knowledge@Wharton web site.

Knowledge@Emory articles feature analysis of current business trends, interviews with industry
leaders and Emory faculty, articles on the most recent business research, book reviews, and
conference and seminar reports.

SUBSCRIBE
| www.knowledge.emory.edu |

ATLANTA: CENTER OF THE NEW ECONOMY

Atlanta is a dynamic business laboratory and one of the nation’s most livable cities. The greater
metropolitan area serves as headquarters for 29 of the Fortune 1000. More than 100,000 small,
medium, and large businesses call the area home. The city serves as the economic, educational,
recreational, and cultural hub of the Southeast. The city is known internationally as the home of
CNN, The Home Depot, Delta Air Lines, and The Coca-Cola Company. Already a world leader in the

telecommunications, utility, and transportation industries, Atlanta is rapidly gaining a reputation
for excellence in electronic commerce, consumer electronics, and the life sciences. With more than
18 business incubators and one of the most educated workforces in the United States, the city is a
hotbed of new ideas, entrepreneurs, and innovation.

ATLANTA

| www.goizueta.emory.edu/phd/atlanta |




HELPFUL INFORMATION -

WHY A PhD IN BUSINESS?

Why should you consider becoming a business professor? There are several reasons: intellectual
stimulation, job security, an attractive income, and flexible work conditions. Given the shortage of
individuals holding a doctoral degree in business, and an increasing demand for their services, now is
a particularly good time to become a business professor.

The opportunity to teach highly motivated students, undertake research, and develop satisfying
professional relations with colleagues across the globe is without parallel in most other professions.

Being a professor means having the ability to search for knowledge that will improve business practice
and society. Through their research and teaching, faculty can have a significant effect on industry by
making firms more efficient, innovative and profitable. They can also contribute to creating jobs and
economic prosperity at a national level. Few careers offer the rich intellectual and personal challenges,
monetary rewards, and flexible lifestyles that are available to business school faculty.

FACTS & FIGURES

APPLICATION CHECKLIST

Use this checklist as a guide to begin the application process.

(L1 BEGIN YOUR ONLINE APPLICATION AT www.graduateschool.emory.edu/admissions/index.php

(] REQUEST OFFICIAL TRANSCRIPTS from every institution listed on your application

(. COMPLETE CURRICULUM VITA OUTLINING your academic and work experience

(LI COMPLETE FINANCIAL CERTIFICATE FORM (international students only)

() REQUEST THREE LETTERS OF RECOMMENDATION

Ideal recommenders are previous or current faculty who can write substantively about your
academic experience.

(I WRITE STATEMENT OF PURPOSE

¢ The Goizueta Doctoral Program offers degrees in five areas: Accounting, Finance, Information
Systems, Marketing, and Organization & Management.

e Students are admitted once a year for a fall term start date, with an application deadline in each
January.

e Virtually all admitted students receive a generous tuition and stipend package, including
health insurance.

¢ The closely knit environment promotes intense scholarly interaction between students and faculty.

¢ A Master’s degree is not an application requirement for the PhD program.

e Qur PhD program is an excellent match for students seeking academic placements at top business
schools around the world. Our complete focus is on discovering and disseminating new knowledge
through research and teaching.

(L] PAY APPLICATION FEE OF $50 — payable to Emory Graduate School

(L] SCHEDULE AND TAKE EITHER GMAT (strongly preferred) or GRE:

GMAT (Graduate Management Admissions Test) score not more than five years old at time of
application. Our GMAT code is: C3Q-71-15

GRE (Graduate Record Exam) score not more than five years old at time of application.
Our GRE code is: 5187. (NOTE: Our faculty prefers GMAT scores.)

(1 FOR INTERNATIONAL STUDENTS, schedule and take:

TOEFL (Test of English as a Foreign Language) score can be no more than two years old at the
time of application. Our TOEFL code is: 5187

SEND THESE SUPPORTING DOCUMENTS TO:
PhD Program Office
Goizueta Business School
1300 Clifton Road, NE
Atlanta, GA 30322 (USA)

APPLICATION IS COMPLETE WHEN WE HAVE RECEIVED:

(] Online application (] Official GMAT score

(1 All recommendations * (] Official TOEFL or IELTS scores (if applicable)
(] Statement of Purpose* [ Financial Certificate Form (if applicable)

[ Curriculum Vita* (1 $50 Application Fee

(1 Official transcripts *Can be submitted electronically with your online application.




GOIZUETA BUSINESS SCHOOL OFFICE OF ADMISSIONS
Phone: 404.727.6353

Fax: 404.727.5337

Email: admissions@bus.emory.edu

TO APPLY TO GOIZUETA BUSINESS SCHOOL
www.graduateschool.emory.edu/admissions/application.php

IMPORTANT WEB SITES

Goizueta Business School: www.goizueta.emory.edu
Emory University: www.emory.edu

Office of Financial Aid: www.emory.edu/financial_aid
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